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Soclial Media

Information:

I created these social media posts for
a small business called La Cocina de
Selena, with the goal of enhancing
their online presence and reaching

a broader audience. Each post

was designed to be easily cross-
posted across different platforms,
maintaining visual consistency and
brand identity. To connect with a
wider customer base, I developed
both English and Spanish versions of B ;
the content, ensuring the messaging BCASA TIIECRAV T /2
was accessible and culturally .~ From our kitchen to your soul ¢ LICHES QB bre:

. . .
> * . Join us for Buy One, Get One Free Tacos every Tuesday! Don’t miss outon [ I i I % I p
1IlC1US1V€ 5 . delicious flavors and great deals. Bring your friends and enjoy a fiestal . d Q I H S AC O S

. . 0

L.os tacos tienen oferta
especial los martes.
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Programs.

Adobe InDesign
g Adobe lllustrator
| W Adobe Photoshop
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y Stationary/Invoice

This 1s my personal stationery and
invoice design, which I created to
reflect my professional brand. 1
designed it using Adobe InDesign,
Photoshop, and lllustrator to ensure
a polished and cohesive look. The
layout and typography were carefully
chosen to enhance readability and

Vlsual appeal. Graphic Designer, Photographer
B (903)402-9523
™ Johnsonmaddison770@gmail.com

@ mjohn330.wixsite.com/maddison-johnson-1

MADDISON JOHNSON

Graphic Designer/ Photographer Graphic Designer, Photographer

INVOICE

#001
Q7841 Dixie Drive 1143 Tyler, Texas 75704

BILLED TO:
DATE:

DESCRIPTION: RATE HOURS AMOUNT
SERVICE 1 $20 3 $60

SERVICE 2 $30 1 $30

SERVICE 3 $25 4 $100

MJ MADDISON JOHNSON
Graphic Designer, Photographer

SUB-TOTAL: $190
TAX: $12.35

TOTAL: $202.35

Adobe Photoshop

PAY TO:

BANK:

obe lllustrator
ACCOUNT NAME:

Johnsonmaddison770@gmail.com  (903) 402-9523 7841 Dixie Drive Tyler, TX 75704 Q | I D i

Flat
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/ N e w S l e t t e r The Finley and Mason Environmental Law Firm Bimonthly Newsletter
)

This 15 a newsletter front page I b . b2 _ =

designed for a class project, focusing B BN B | e 507
on an environmental law firm. What to expect as the Willow Prolect gets ready to begin
The assignment I‘equired a three- Everything you need to know about the upcoming environmental disaster

Mock-up

<t e > he controversial Willow Project, a massive to the long list of ecological threats. Also, the
COlOr prlnt J Ob and aln ln'house oil drilling initiative in Alaska’s North construction of roads, pipelines, and drilling
d . h 11 . Slope, is set to break ground despite fierce sites will fragment the landscape, making
a V€ rtlsﬁment, C a Cﬂglng mC tO opposition from environmental groups and it harder for wildlife to migrate and find

climate activists. Approved by the U.S. food. As construction moves forward, expect

balaIlC€ d€ Sign and fU.IlCtiOIlality. I government in 2023, the project—led by increased legal battles, protests, and calls for

ConocoPhillips—aims to extract up to 600 olicy change. While some see Willow as an
used AdObC PhOtO ShOp, IHUStI‘&tOI‘, million barre[;s of oil over “Thp f ht t Y t gt economic opportunity, others
and InD€Si n tO inC()r Orate Str()n the next three decades. € lg o pro eC view 1t as a step backward in the

g p g Critics warn of catastrophic AlaSka S AI'Cth is far transition to reneveable energy.
. . ’ consequences for the One thing is certain—the
typOgraphy and edltOrlal laYOUt SkIHS. environment, wildlife, and from Over” world will be watching as this
the fight against climate controversial project unfolds.
change. The long-term environmental costs of the

The project’s location in the pristine Arctic Willow PIOJeCt may far outweigh its short-term

poses serious risks to fragile ecosystems. economic benefits, leaving future generations

The drilling will disrupt habitats for dozens to deal with its lasting impact. As the project

of native animals, while the release of an begins, the fight to protect Alaska’s Arctic is

estimated 278 million metric tons of carbon far from over and push for sustainable energy
emissions will further accelerate global alternatives is still ongoing.

warming. Additionally, concerns over potential Read more about the willow project on
oil spills and permafrost degradation add page 2

KAAAAAAAAANANANAARAR

& Joinus as we celebrate Samuel Finley’s incredible +
career and wish him a well-earned retirement! +

Bring your favorite memories, a toast to Finley, and a blanket to enjoy a relaxing
evening with colleagues. RSVP by March 20th —we can’t wait to see you there!

Date: April 3rd, 2023 Location: Discovery Gardens Time: 6 pm +

,4747474747474747474747474.;_
Finley and Mason bimonthly recap

A look back on how we are helping save the environment and our future!

In this edition of the Finley and Mason Bimonthly Recap, we’re highlighting the strides
we’'ve made in protecting the environment and advocating for a sustainable future. Over

the past two months, our legal team has successfully challenged unlawful industrial waste Ad O b e D h OtOS h O
dumping, secured new protections for endangered wetlands, and continued our push for p
stricter emissions regulations. We also hosted a community workshop on environmental rights,

empowering local residents to take action against corporate polluters. Every step we take Ad O be | | u St ra tO r

reinforces our commitment to ensuring a healthier, more just planet for future generations.

Continue reading on page 8

TABLE OF

Flat
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c¢ditorial

Information:

I designed this two-page spread

as part of a digital imaging class
assignment. Using Adobe InDesign, 1
carefully arranged the layout to create
a visually engaging composition.

The project required a two-color
design, which challenged me to make
strategic color choices for a strong
visual impact.

Portfolio 2025

EFFECTIVE

How do you become more effective in your work or in your studies? Well,
to answer that question we would first need to understand the causes of
the ineffectiveness. You can’t start treatment before the diagnosis. Here
are four important aspects of effectiveness to keep in mind:

Try to locate the source to the problem. When
did you first start to become ineffective, have
you always been like this and so forth. Once
you think you know the cause of the problem it
becomes a lot easier to deal with it. For instance,
some people start to become ineffective when
their favorite TV show is on and they lose grip
of their work. Other people tend to be more

effective during the cooler periods — _

of the year and drop in efficiency as
soon as the sun returns. No matter
what it is, try to locate the source
of the problem. If you want to

rid yourself of the disease you
need to find the root cause,
otherwise all you're doing is
simply treating symptoms.

Before you begin trying to ameliorate the
problem it’s important that you understand the
magnitude of the problem. You need to measure
it’s scope, how ineffective have you become, how
much more effective do you want to be and so
forth. Posing questions such as these will enable
you to understand the depth of the given

circumstances. There are numerous ways of
quantifying your effectiveness. A simple way of
doing this is by starting out the day by defining
how much work or how much studies you need
to have done by the end of the day. Once you've
made a list of all the tasks that need to be done,
you can then at the end of the day
look back and see how much was
actually finished.

To become more effective you
need to have a strong sense of
purpose with your work. If you
haven’t defined your goals in
explicit terms you won't really know
when you've reached them or how much is
left. If you haven’t done so already [ would
advise to do so before proceeding any
further. Clearly defined goals aren't the only
thing that is needed. You also need to focus, the
more you focus the more things you get done.
Don’t procrastinate and never put important
work to the side, get it done and get it done
immediately (if it's vitally important of course.

Flat

Evaluation is of immense importance. If you
don’t evaluate how much work you’ve done,
you won 't know if you've been effective or not.
z s 6;,}"}” Always look
= gﬁ_q back and
TIME _J seeif the
ewl work you
\-(E AR did today
moved
you any
closer to
the goals you wanted to reach eventually.
By measuring your actions in terms of your
long-term goals, you get a better sense of
what’s important and what’s not as important.
Regular assessment also helps you identify
patterns in your progress, allowing you to
make necessary adjustments along the way.
Without evaluation, you risk repeating the same
mistakes and missing opportunities for growth.

Finally, if you truly want to be
effective you have learn to control
yourself. Don’t get distracted by
everything little thing that shows
up, if you want to be more effective
you’ll have to force yourself to be
more effective.

ABDERISAK ADAM is an author, blog
writer and a PhD candidate in the
institution of Civil and Environmental
Engineering at Chalmers University of
Technology. He is also the owner and
webmaster of www.study-habits.com,
a website dedicated to the discussion
of study techniques in the context of
higher education.

)L con

ln to locate the source to the pro oblem. When

Mock-up

Oth pmp]u lcnd to be more
e cooler periods

u want to rid
se you need

t that you understand the
magnitude of the problem. You need to measure
its scope, how ineffective have you become,
how much mor do you want to be and
so forth, Posing ions such as these will

enable you to understand the depth of the given

EFFECTIVE

Je more effective in your work or in your Smdleﬁwell
on we would first need to understand the causes of
n't start tre mmmluhn

1 plev«ayof
g out the day by dehmnv
nuch studies you need
to have done by the end of the day. Once you'ye
made a list of all the tasks that need (ohedone
can then at the end of the day look bad\and

ch was actually finished,

To become more effective you
need to h ave a strong

ns wu\\om really
hen you've reached them
If you haven't done
I'would advise to do so before
y further. Clearly defined goals
aren't the only thing that is needed. You also
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Programs:
Adobe InDesign
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ABDERISAK ADAM is an author,
blog writer and a PhD candidate
inthe institution of Civil and
Environmental Engineering

at Chalmers University of
Technology. He is also the

owner and webmaster of www.
study-habits.com, a website
dedicated to the discussion of
study techniques in the context
ofhigher education.
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¥ Package

Information:

I designed this perfume packaging
concept using Adobe Illustrator for
a class project centered on branding.
The product 1s fictional, allowing
me creative freedom to develop a
unique visual identity. I opted for

a minimalistic aesthetic to convey
elegance and modern simplicity.
Clean lines, restrained typography,
and subtle details were used to
emphasize the sophistication of the
overall design.

Q.
T
V.
O
@,
>

INGREDIENTS:

Ethyl Aleohol (95% v/v), Phthalate,

Water, Perfume, PEGHO, Organic
[avender e\t1act Orgamcml 2

extract

CRUELTY NATURAL & VVEGAN

/S FL 0/, <50 , nl) 7- FREE  /ORGANIC

0‘123456

Flat

Onderand Vy
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Lthyl Aleol 95% V/V) Phthalate, |

- Water, Pcrfumc, PEGHO, Organic
[avender extract, O1gan1c vanilla._—
extract v

29

e/ CRUELTY. NATURAL& VEGAN .
FREE — ORGANIC

Programs:
Adobe lllustrator
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1/ Website/App

Information:
For my final project, I created a fully designed

mobile app using Adobe XD, tailored specifically

for plant enthusiasts seeking an easy and
enjoyable way to care for their plants. The
concept focuses on user-friendly features and
Intuitive navigation, making plant care accessible
for users of all experience levels. I chose a clean
and simplified design approach to enhance the
user interface and ensure a seamless, visually
calming experience.

This website was developed as part of a group
project where we were tasked with designing a
game 1n Figma and transtorming it into a fully
functional website using WordPress. We chose to
create an interactive trivia game, collaboratively
designing the interface, game variables, timer,
and animations directly in Figma to establish a
cohesive and engaging user experience. After
finalizing the design, we exported our assets

and implemented them in WordPress, where we
coded the functionality and brought the game to
life as a tully playable web-based experience.

What type of nut is used to create Macarons?

TEAM REBEKAH

TEAM MADI

TEAM REBEKAH

TEAM JOSH

TEAM MADI

TEAM JOSH

Programs:
Adobe XD
Figma
Wordpress.org
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Information:

I created these illustrations using
Adobe Illustrator as part of a project
focused on developing clean, vector-
based artwork. Each illustration

was crafted with attention to detail,
using precise shapes, color palettes,
and line work to convey clarity and
consistency. The goal was to produce
visually engaging graphics that could
be easily adapted for both digital and
print applications.
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Flectonic T1lustration
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Lity, p; “*Plor, tre ;: ad vy
Yven, oy » -}.h'h‘ ; !f{f"ﬂim bug
'S Bogp, Corge
B/ “As Humphrey and his
2 friends zoomed through
Madi Johnson 1s a -
helvied Sl 's the W|nkl!ﬂg stars, he felt
book author known a thrilling tingle in his belly,
for her captivating .
gorytelling nd knowing they were off on
vibrant illustrations, the coolest adventure ever,
drawing inspiration ' ks P
from her own Just powered by their
clulchood adveriigres wild imaginations!”
and experiences
spoent BP0 e
e it
axcit llﬁ‘.tr::.:'-ﬂ prave -tk
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Written and Ilustrated b

HumP‘r\re)/

and 'Hr\e
Magnificent Flying
Machine

uosuyor Ul BU!K\j waar}!t»lﬁew Y} pue /(ajqdwmﬁ

Programs:

Adobe InDesign
Adobe lllustrator

Madi Johnson s

Humphrey
discovers an old
flying machine in
his grandfather’s
garage and
embarks on a
journey to space
with his friends.
Together, they
encounter wonders
and challenges,
learming valuable
lessons about
teamwork and
bravery along the
way. This thnllhng
tale inspires voung
readers to explore
the hnntless
possibilities of
imagination and
friendship.
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St Nutsiog  Vssccmn

Information:

Hand Drawn Illustration

I created these pieces for my basic s SE S S
oraphics class, where the objective () LURHE T ERRD
was to explore a variety of design BRI Octopu flavored isp
formats and purposes. The projects cig g e Al WV TS
included a poster for a nonprofit
organization, a personal logo, a
billboard concept, and a chip bag
design—each requiring a different
approach to layout, messaging, and
visual style. I also developed thumbs _ <
for a candy box and a nursing logo, B W - N EEusne
which allowed me to experiment with - |

branding elements and packaging

It's gething warmen .

ot gt

77 /Q

. . (7 4 Com snack
concepts tailored to very different AARA NET W 350 (1558

SO0 Come ¢hi
audiences. These works helped

me build versatility in both hand-
drawn and digital techniques while
strengthening my understanding of
design across multiple platforms.

DRI

Flat
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¥ Bell Towex Axts Jouxnal

Information:

For this project, I wanted to represent
the diverse range of media featured in
the Bell Tower Arts Journal, including
writing, photography, and visual

art. I began by taking a photograph
and applying an oil painting filter in
Photoshop, experimenting with the
settings to achieve a visually pleasing
eflect. 'To enhance the cover design,
I created an embossed eflect for the
title text, adding a tactile element.

I designed a dynamic drip effect

in [llustrator, then used a clipping
mask to incorporate a paper texture
and typography seamlessly. Finally,

I brought all the elements together

in InDesign to create a cohesive and
polished layout. This piece showcases
my skills in blending different digital
tools and techniques to create a
unified artistic vision.

Back Front

this sacred space? A love so pure, a friendship so true, Will you see me the same way. if' I tell you? In your eyes. I ind a world unknown, A love that'y
blossomed., a seed now grown., A chance to take a leap, to set my heart free, To love you openly., and just be me. A love unveiled, a secret kept so deej
In langhter shared, in moments we would keep.My best friend, my confidant, my guiding light, Now my heart beats faster, day and night. The way
you smile, a warmth that fills the room. Your gentle touch, dispelling any gloom., I see you differently, a love so clear, A hidden truth, that brings bo
joy and fear. We talk for hours, our souls intertwined., A bond so strong, it's hard to leave behind, The thought of losing you, a chilling thought, But
to speak my heart, is a risk I've fought. Should I confess, these tfeelings I embrace? Or hold them close, within this sacred space? A love so pure, a
friendship so true, Will you see me the same way., if I tell you? In vour eyes, I find a world unknown. A love that's blossomed., a seed now grown., A
chance to take a leap. to set my heart free. To love you openl be me. A love unveiled, a secret kept so deep, In langhter shared., in moments
» best friend, my confidant, my guiding lig s heart beats faster, day and night. The way you smile, a warmth that fills the
ouch, dispelling any gloom, I see you di > SO cles A hidden truth. that brings both joy and fear.V Kk for hours,
>d. A bond so strong, it's hard to leave “Sught of losing you., a chilling auzht, But to speak my
hfess, these feelings I embrace? Or ho = thin this sacred space? A are, a friendship so t 1l you see
1 you? In your eyes. I iind a world un . : s blossomed. a seed n, chance to take a le >t my hear
1ly. and just beg ove unveiled, - >, In laughter share we would keep. My >nd, my
> light, Now cats faster, d ¥ ; y you smile, a war room, Your gentl dispelling
i fferently, g r. A hidden h joy and fear. W a1 souls intertwi ond so
) of losing yq
n this sacr

II I | ™
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Programs:

Adobe
Adobe
Adobe

Photoshop
lustrator

NnDesign
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Information:

For this project, we were each assigned

a random month to design a calendar
page, and I was given April. Drawing
inspiration from the saying “April
showers bring May flowers,” I developed
a themed design that combines playtul
visuals with thoughttul composition. I
began by creating a custom text effect in
Photoshop, layering the title with cloud
imagery and using a clipping mask to
add a subtle rain texture, while also
illustrating a vibrant rainbow using paint
and blending tools. To add dimension, I
designed realistic raindrop-inspired date
numbers and soft cloud illustrations in
[lustrator. I then brought all the elements
together in InDesign to refine the layout
and ensure a cohesive, polished final
piece. This project highlights my ability to
use Photoshop, Illustrator, and InDesign
collaboratively to develop a unified and
imaginative design.

3 ;,4 ;1, ;_1\; 1

220 n' @2 239 24 }‘2.50 @6
o 728 94,» 39 U ¢

Mock-up

Programs:

Adobe Photoshop
Adobe lllustrator
Adobe InDesign
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</ Wearables

Information:

These are several wearable designs

I created for different projects, each
tailored to a specific purpose and
audience. The collection includes a
uniform set for a small restaurant—
featuring a shirt, hat, and apron—
designed to reflect the brand’s identity
while remaining functional and visually
appealing. I also designed a 'T-shirt

for 'lyler Junior College’s Artskest,

to celebrate the event’s artistic spirit.
Additionally, I developed a shirt design
for a fictional brand I created 1n class,
focusing on cohesive branding and
market appeal. Each piece showcases my
ability to translate design concepts into
wearable, practical formats using tools

like Adobe Illustrator and Photoshop.

Portfolio 2025

IGNITE YOUR TASTE

Programs:

AC
AC

AC

obe
obe
obe

Photoshop
lustrator

nDesign
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¥ Advertising

Information:

This ad campaign was created for Meals
on Wheels as part of my Digital Imaging
2 class, with a strong emphasis on
impactful typography as the central visual
element. The campaign includes a half-
page magazine ad, a billboard design,

THERE HAS NEVER BEEN A MORE CRUCIAL TIMETO GET

VOLUNTEER TODAY

Lorem ipsum dolor sit amet, consectetuer
adipiscing elit, sed diam nonummy nibh
euismod tincidunt ut laoreet dolore magna
aliquam erat volutpat. Ut wisi enim ad minim
veniam, quis nostrud exerci tation ullamcor-
per suscipit lobortis nisl ut aliquip ex ea
commodo consequat. Duis autem vel eum
iriure dolor in hendrerit in vulputate velit esse
molestie consequat, vel illum dolore eu
feugiat nulla facilisis at vero eros et accumsan
etiusto odio dignissim qui blandit praesent
luptatum zzril delenit augue duis dolore te

nsectetuer

MAGAZINE
HEADLINE

MOCKUP

LOREM IPSUM DOLOR SIT AMET, CON-
SECTETUR ADIPISCING ELIT, SED DO El-
USMOD TEMPOR INCIDIDUNT UT
LABORE ET DOLORE MAGNA ALIQUA.
QUIS IPSUM SUSPENDISSE ULTRICES
GRAVIDA. RISUS COMMODO VIVERRA
MAECENAS ACCUMSAN LACUS VEL
FACILISIS. LOREM IPSUM DOLOR SIT
AMET, CONSECTETUR ADIPISCING ELIT,

SED DO EIUSMOD TEMPOR INCIDIDUNT

UT LABORE ET DOLORE MAGNA

ALIQUA. QUIS IPSUM SUSPENDISSE UL-
TRICES GRAVIDA. RISUS COMMODO
VIVERRA MAECENAS ACCUMSAN

LACUS VEL FACILISIS. LOREM IPSUM
DOLOR SIT AMET, CONSECTETUR ADIPI-
SCING ELIT, SED DO EIUSMOD TEMPOR
INCIDIDUNT UT LABORE ET DOLORE
MAGNA ALIQUA. QUIS IPSUM SUS-
PENDISSE ULTRICES GRAVIDA. RISUS
COMMODO VIVERRA MAECENAS AC-
CUMSAN LACUS VEL FACILISIS. LOREM
IPSUM DOLOR SIT AMET, CONSECTE-
TUR ADIPISCING ELIT, SED DO EIUSMOD
TEMPOR INCIDIDUNT UT LABORE ET
DOLORE MAGNA ALIQUA. QUIS IPSUM
SUSPENDISSE ULTRICES GRAVIDA.

RISUS COMMODO VIVERRA MAECENAS
ACCUMSAN LACUS VEL FACILISIS.

ipsui lor sit amet, consecte-
weradipiscing elr, NNAV RPN IINUNLLANS

e

and a web banner, all unified by a bold,

type-driven approach to communicate the N s
message clearly and effectively. I focused
on creating visual consistency across
different formats while adapting the
layout to suit each platform. The result
1s a cohesive, multi-platform campaign
that highlights the importance of the
organization’s mission through strong,

purposetul design.

) 0
THERE HAS NEVER BEEN A
MORE CRUCIAL TIME

THERE HAS NEVER BEEN A MORE
CRUCIAL TIMETO GET INVOLVED

y becoming a Meals on Wheels volunteer,

you're not just delivering meals—you’re
delivering hope. A friendly face, a warm
conversation, and the reassurance that someone

magine the warmth of a heartfelt smile, the

gratitude in a simple “thank you,” or the
comfort of knowing you've made someone’s
day a little brighter. At Meals on Wheels, every
delivery is more than just a meal—it’s an cares can make an.incredible difference in
opportunity to bring nourishment, kindness, someone’s life. Whether you can spare an hour a
and connection to those who need it most. Many week or dedicate a day a month, your time and
seniors and individuals with limited mobility compassion have the power to uplift and inspire.

MEALS ON WHEELS

TO GET INVOLVED

THERE HAS NEVER BEEN A MORE CRUCIAL TIME TO GET INVOLVED

Programs:
Adobe Photoshop

Adobe lllustrator
Adobe InDesign

face challenges that extend far beyond hunger.
Loneliness, isolation, and difficulty accessing A s a volunteer, you’ll be part of a community

nutritious food can make daily life an uphill committed to fighting hunger and

battle. But with your help, we can change that. loneliness. You’ll hear incredible stories, build
Afew moments of your time can bring comfort, lasting relationships, and see firsthand how small
dignity, and a sense of belonging to those who acts of kindness can transform lives—including
need it most. your own.

Flat

MEALS ON WHEELS
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Brochure

Information:

This 1s a brochure I designed for my
Digital Publishing 3 course, where the
focus was on creating professional, print-
ready marketing materials. I developed
the layout to be clean, engaging, and
easy to navigate, while effectively
communicating key information through
a strong visual hierarchy. Using Adobe
InDesign, Illustrator, and Photoshop,

I combined eyecatching graphics,
thoughttul typography, and consistent
branding to produce a cohesive and distes, despeately searching
polished brochure design that meets pricie by 'S
industry standards. ot

Straight to the

With our selection of only the finest natural
ingredients, you're guaranteed to savor the zest.
& Jalapeno & Garlic Powder
& Water & Spices
& salt & Guargum
& Vinegar & Cayenne Pepper
At Flame Fusion, we take pride in crafting our
fiery concoctions with only the freshest and most
natural i“g(edien\s. Every bottle is a testament to
our commitment to quality, with hand-selected
peppers and spices that pack a punch Tikeno oxye‘.
From farm to flame, we ensure that wery\)a\(\f \'s.
g with flavor and heal; without any aificial

Attention all fire-breathing daredevils and thrill-
seekers! Brace yourselves for a flavor inferno
that'll make your taste buds do the tango and
your lips sing the salsa! Our hot sauce isn't just

burstin
L dditives o preservatives. Oursmall-batch process

i i md
. . ' ' ; llows us to maintain excepional consisency and
spicy—it’s the kind of spicy that makes you Scan to learn delicious ways to use =
ebration of real flavor. Taste the difference
e

Vi S it ll S at ' [ id that fresh and natural ingredients make with
\

hen it comes to sp1Ce

reconsider all your life choices leading up to this

Flame Fusion - because W

authenticity reigns supreme:

moment, and wonder if you've just unlocked a

new level of pain-induced euphoria. It’s a slow to view our wide variety of

flavors and shop
take just one more, even as the sweat beads on our wicked merch.

your forehead. Proceed with caution and have L You can also seek out Flame Fusion in various stores
spanning the fiery realms of the US and Canada,
including Walmart, Target, Sprouts, Aldi’s, and

burn that builds with every bite, daring you to

Lo AV
et o

a gallon of milk on standby. Don't say

we didn’t warn you when you're

breathing fire like a dragon in / Fresh. Prepare your taste buds for a journey through
the spicy underworld, available at your nearest
location. But beware, once you unleash the flame,

there’s no turning back! Each bite ignites a bold

every second of explosion of heat and flavor, leaving you craving

B —
. N / - -
the heat! ',E %;kf more. Dare to take the plunge and experience the ITE YOUR Tm
p " - " ultimate spicy adventure! | ~— ¥

- b,

I his sauce was born from a backyard barbecue
gone wild. What started as a simple homemade
sauce experiment quickly turned into a fiery

your first order

Think you can handle the heat? Now’s your chance

obsession when friends and family couldn't stop
With our selection of only the finest natural

asking for more—despite wiping away tears of spicy
ingredients, you're guaranteed to savor the zest.

1 —wi i i !
joy. Determined to perfect the balance between heat DIC = AN S

& Jaldpeag - Gl and flavor, we scoured the globe for the freshest Foralimited time, we're cranking up the savings
e i Programs:
& Vinegar 4 Cayenne Pepper faste tsts (and  few scorched regad’ to drizle:e du,nk or dow;1right dreli,ch Ad O e D h Oto S h O
At Flame Fusion, we fake pride in caftng our fstebuds) Flame Fsion 1 *:% | our )flood in our’le en;la heat, there’s never p
fiery concoctions with only the freshest and most was unleashed—a sauce L X ‘“; h ) R A d b | | t t
natural ingredients. Every bottle is a testament to 50 good, it turns every i bee.n 2better h:ne fotake he plung?. o h.u v O e u S ra O r
our commitment to quality, with hand-selected eaisimemmadenture. Nowghs this deal won't last forever, and neither will A d b D N
peppers and spices that pack a punch likemio other.  setting taste buds ablaze across the s self-cl(:ntlr(ol oncedylou ghet:i tastfe. USZ co.de' O e n e S I g n
From farm to flame, we ensure that every batch is country, one drop at a time! Whether FUSS0 atcheckoutand et the fery feast begin Ad O b e D i m e n S i O n S
bursting with flavor and heat] without any artificial ~ you're a seasoned spice lover or a brave F | at
additives or preservatives. Our small-batch process  beginner, this sauce is here to test your limits. Just

allows us to maintain exceptional consistency and
boldness in every drop. It's not just hot sauce—it's
a celebration of real flavor. Taste the difference
that fresh and natural ingredients make with
Flame Fusion - because when it comes to spice,

authenticity reigns supreme.

remember, a little goes along way—unless you're
looking for a truly unforgettable experience. So grab
a bottle, embrace the heat, and let thé fusion of fire
and flavor begin!
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Maddison Johnson
1/ Postex
Information:

This 1s a movie poster I designed as part
of a project focused on visual storytelling
and genre-based design. Inspired by the
aesthetics of horror films, I used one

of my own original photographs as the
foundation for the concept, building

the eerie atmosphere through strategic
composition, lighting, and texture. |
utilized Adobe Illustrator, Photoshop,
and InDesign to enhance the image,
incorporate custom typography, and
finalize the overall layout, resulting in a
striking and cohesive poster that captures
the essence of the horror genre.
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“They live in the silence, and they've been waiting for you.
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4/ Branding
nformation, OUncle

shop called Uncle Joe’s, focusing on & ee

a cleaner, more modern aesthetic. S
The rebrand includes a primary logo Coffee and Co.
submark, and 1con, each designed to

o) )
be versatile and easily adaptable across _

multiple colorways and materials. In

addition to the logo system, I developed a B NE g g fé é é LN ‘ SOy f > %3 |
full brand i1dentity that includes a cohesive < T < o )V1) e P 78 < Ty \ WA |
color palette, merchandise items, and an | . é . é Z & & 8.

eIV )‘

apron design to reflect the shop’s updated
look. The overall branding was created to
ensure consistency and flexibility across
both digital and physical applications.
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Y Real Printed Woxk

O

)
I designed this logo for the 2025 "Tyler v
Junior College Arts Fest, aiming for a O
clean and modern look that could be O
easily applied across various promotional >
materials. The concept focuses on
simplicity and versatility, allowing the
design to stand out without overwhelming
the viewer. I created the final logo using
a combination of Adobe Photoshop and
[lustrator to refine the shapes, colors, and
overall composition.
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Maddison Johnson

¥ Logos

Information:

Here are some logo designs I have created for
a variety of brands and events. Each logo 1s
carefully crafted to reflect the unique i1dentity,
mission, and aesthetic of the organization or
occasion it represents. My approach to logo
design focuses on strong visual storytelling,
ensuring that each design 1s not only visually

appealing but also meaningtul and memorable.

I also create multiple variations of each logo
to ensure versatility across different formats
and media. Whether for print, digital use,
merchandise, or signage, I design adaptable
logos that maintain their impact in various
sizes and color schemes. 'T'his ensures a
cohesive brand 1dentity across all applications,
from social media profiles to large-scale event
banners.
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CONTACT

@ johnsonmiaddison770@gmail.com

@ https//mjohnss0wiksite.com/maddison-johnson-1




